
“Where are the best 
places to spend  

my limited  
 marketing dollars? 

 
  

CCoonnnneecctt  ttoo  yyoouurr  CCuussttoommeerrss  
SSmmaallll  BBuussiinneessss  SSeerrvviiccee  PPaacckkaaggee  

Marketing & Branding Road Map  
SStteepp  11::  
Identify your ideal customer and target market 
 Demographic  & Geographic Information: 

Age, Sex, Education, Income Level, and Discretionary Income 
Drive Time, Daytime Demographics 

 Identify where your Customers are and their Lifestyle Attributes: 
This information helps you market to your customers through their existing product preferences. 

 Connect with other referral business partners 
  
SStteepp  22::  
Determine the best advertising solutions for your business to CCoonnnneecctt  ttoo  yyoouurr  CCuussttoommeerrss 

 
Newspapers 

Trade Magazines 
Direct Mail 

Flyers 
Social Media 
Sponsorships 

Trade Show Events 

Radio 
TV 

 Internet 
SEO/ PPC 

Association 
Memberships 

Know where to start marketing your business with Quarterly Action Steps! 
 

SStteepp  33::  
Brand It will create a custom marketing piece, with targeted messaging, designed to 
CCoonnnneecctt  ttoo  yyoouurr  CCuussttoommeerrss. I.e. Flyer, Direct Mail Piece, Sell Sheet 

 
 
 Accountability & Support: Includes monthly consultation to review upcoming 
marketing opportunities and objectives. 

 
$375 per month / 3 month minimum                                                              
Estimated 15 hours of Design & Consulting time (5 per month)  

Lori Marsh – Owner        
 

Brand It Marketing, LLC       4939 W. Ray Road Suite 4 Chandler, AZ 85226     Phone 480.459.6046     www.BrandIt-Marketing.com 

 “Where are my 
customers?” 
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